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Affordability concerns are becoming widespread 
as inflation remains elevated
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Morning Consult’s monthly U.S. Supply Chains & Inflation Report provides a detailed 

assessment of U.S. adults’ perception of supply chain disruptions and inflation, along 

with the impact of both on consumer purchasing behavior. 

Businesses and investors rely on this report to understand emerging trends in 

consumer demand and shopping patterns across demographics.

The report draws on Morning Consult Economic Intelligence, a high-frequency, 

global economic dataset reflecting more than 19,000 daily economic surveys across 

44 countries.

About this report

https://morningconsult.com/product/economic-intelligence/
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K E Y  T A K E A W A Y S

1 Spending momentum is fading as inflation tightens its stranglehold on 
the consumer.

2 While durables purchases are the category most impacted by inflation, 
services spending is also looking increasingly vulnerable. 

3 Dissipating supply chain pressures for certain items may offer some price 
relief later this year.

Executive Summary
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Spending growth faced 
gathering headwinds in June, 
as consumers faced with 
higher-than-expected prices 
were increasingly inclined to 
trade down or opt out of 
purchases. While demand for 
durable goods and housing 
had already begun to weaken 
in May, consumers in June also 
increasingly resisted price 
hikes for services, potentially 
delaying the return to pre-
pandemic spending patterns.

Persistently elevated inflation is discouraging a 
wider range of purchases. The first half of 2022 
was characterized by strong growth in services 
spending, as consumers, bolstered by savings 
accumulated during the pandemic, flocked back to 
pandemic-affected sectors such as travel and 
restaurants. Entering the second half of the year, 
however, the escalating cost of living appears to be 
stifling this process: Price increases for essentials 
are quickly chipping away at household budgets, 
putting growing pressure on services spending. 

Climbing prices for essentials are driving 
consumers to cut back or trade down. Both 
Morning Consult’s Price Sensitivity and 
Substitutability indexes registered increases from 
May to June, indicating that consumer purchasing 
decisions were increasingly influenced by inflation. 
While durables remained the most affected, 
services — which tend to be individually distinct 
and relatively more difficult to trade down on — had 

the largest jump in price sensitivity in the past 
month. Housing payments, most households’ single 
largest monthly expense, were among the most 
impacted service categories, with rising mortgage 
rates adding to affordability concerns. 

Supply chain pressures continue to ease as 
weaker demand allows inventories to replenish. In 
June, consumers reported improved availability for 
most goods and services. Although some products 
— including autos and certain food items —
continue to face supply constraints, most of these 
categories appear more readily available than was 
the case just a few months ago. Weaker demand is 
leaving more inventory on the shelves, adding to 
supply and should eventually contribute to easing 
price pressures in the second half of the year. 

Summary
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Inflation is now chipping away at the spending momentum for services

Contribution to percentage change in real personal consumer expenditures

Source: Haver, Census Bureau, Morning Consult
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Real personal consumer expenditures fell for the first time this year in May, as 
goods spending declined and growth in services spending slowed. With 
pandemic lockdowns largely in the rearview mirror, consumer spending was 
expected to increasingly revert to pre-pandemic patterns this year, beginning a 
re-allocation away from goods and back toward services that would alleviate 
supply chain pressures and ease inflation in the process. However, persistently 

elevated inflation for essential goods is now presenting a headwind to this 
process. As consumers allocate a growing share of wallet to goods like 
groceries and gas, less is left over to spend on services. While durable goods 
purchases appeared to be the first casualty of consumers’ belt tightening, 
services — especially for discretionary categories like travel and dining out —
are also showing increasing signs of vulnerability. 

Services’ share of personal consumer expenditures

Source: Haver, Census Bureau, Morning Consult
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From May to June, consumers reported large increases in the 
sensitivity of their purchasing decisions to inflation. Although the 
re-allocation of spending from goods to services in recent months has 
continued, the seemingly relentless climb in prices for staple goods 
like groceries and gas appears to also be restricting consumers’ ability 
to spend on nonessential services like travel or dining out.

Purchases of services had already begun to waver in May after several 
months of strong growth. Large increases in price sensitivity and 
substitutability in June suggest that more consumers are now opting 
out of purchases or turning to cheaper substitutes to curb costs. A 
higher share of spending allocated to groceries and gas means less 
left over for services, despite consumers’ increasingly established 
comfort with returning to pre-pandemic spending patterns. 

Shortages of various goods, meanwhile, appear to be easing. 
Unavailability declined across all product and service groups, and 
purchasing difficulty fell for all items except nondiscretionary goods —
including groceries, which continue to face supply chain disruptions.  
The only negative on the supply chain disruptions front was a large 
increase in delivery delays for goods purchased online. 

Services registered a large uptick in both price sensitivity and substitutability last month

Net change in indexes from May to June 2022, by category

Less More

Services

Discretionary 
goods

Nondiscretionary
goods

Source: Morning Consult Economic Intelligence

https://morningconsult.com/2022/06/30/u-s-household-finances-consumer-spending-report-june-2022/
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Morning Consult’s Price Sensitivity index is calculated as the difference between 
the share of U.S. adults who didn’t purchase an item due to a higher-than-
expected price minus the share who purchased that item even though the price 
was higher than expected. For 13 out of 17 product and service categories tracked 
by the index, the share of nonpurchasers due to “sticker shock” surpassed those 
who were willing to absorb price increases in June — an indication of just how 
widespread price sensitivity has become for consumers. 

Many of the categories that have seen the highest rates of inflation over the past 
year are household staples, such as gas and food. Although consumers are feeling 
the impact of higher prices for these items on their budgets, most are purchasing 
them anyway. In most other categories, however, customers are deciding against 
purchases due to price more often. This is true even for relatively low inflation 
categories like health care and apparel, demonstrating that affordability concerns 
are broadly affecting purchasing decisions as budgets tighten. 

High prices are discouraging purchases across a broad range of products and services

Source: Bureau of Labor Statistics, Morning Consult
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Supply Chain Indexes of Consumer Inflation Pressures
S U M M A R Y  D A S H B O A R D

METR IC J UNE MAY NET CHANGE
( INDEX  S COR ES ) ANALY S IS

Unavailability -5.3 -0.6 ▼ 4.7
Less inability to purchase a product or service, driven by 
broad-based declines in Unavailability Index scores for all 
categories except autos and home improvement goods

Price Sensitivity 7.0 2.6 ▲ 4.4
More willingness to forgo purchases when faced with 
sticker shock, driven by multiple categories including 
housing services, food, health care and vacations

Substitutability 2.1 -0.4 ▲ 2.5
More willingness to trade down to a cheaper substitute, 
also heavily influenced by an increase in the housing 
services component score 

Purchasing Difficulty -8.4 -6.2 ▼ 2.2
Less trouble obtaining a product or service, driven by a 
lower necessary search effort for all items except 
groceries, paper goods and new autos

Delivery Delays 9.2 4.5 ▲ 4.7
More deliveries of online orders arrived slower than the 
previous month, but reported delays were still slightly less 
pronounced compared to the beginning of the year



SECTION 2

Supply Chain Indexes of Consumer 
Inflation Pressures
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K E Y  T A K E A W A Y S

1 Consumer purchases were increasingly impacted by inflation in June, while 
supply chain pressures appeared to ease for consumers. 

2 Durable goods and housing remained more affected than other categories 
by inflation and supply chain constraints. 

3 Sticker shock increased in June for all income groups, while unavailability 
levels are converging as supply chain disruptions ease. 

Supply Chain Index of Consumer Inflation Pressures
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Inflation-related indexes increased in June, while supply chain disruptions eased
S U P P L Y  C H A I N  I N D E X E S  O F  C O N S U M E R  I N F L A T I O N  P R E S S U R E S

Price sensitivity and substitutability increased from May to June as elevated 
inflation continued to put pressure on household budgets. With inflation 
eroding purchasing power, consumers seeking to maintain their standard of 
living are facing difficult choices: spend less, dip into savings or increase credit 
usage. Morning Consult’s latest U.S. consumer spending report suggests that 
they are increasingly employing all three of these strategies. 

On a more positive note, purchasing difficulty and unavailability both 
decreased from May to June. Easing supply constraints could be a sign of 
some price relief ahead: Lower unavailability and search difficulty for various 
items likely reflect replenished inventories and a renewed balance between 
supply and demand. Easing pressures for some purchases — including 
housing — could alleviate price growth for some components of inflation in the 
coming months. 

Supply Chain Indexes of Consumer Inflation Pressures, June 2022
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Durable goods and housing purchases continued to face headwinds in June
S U P P L Y  C H A I N  I N D E X E S  O F  C O N S U M E R  I N F L A T I O N  P R E S S U R E S

Purchases of durable goods, such as home furnishings or personal vehicles, 
again registered stronger consumer responses to inflation in June compared 
with nondurables like groceries, gas or apparel. These purchases also 
remained much more likely to be plagued by supply chain disruptions, 
particularly in terms of unavailability. Grouping housing services with durables 
given their similarity and readily consumed services with nondurables yielded a 
similar result. 

Consumers’ purchasing responses by type of product or service offer clues as 
to where the supply and demand dynamics underlying prices may be headed. 
For instance, continued reluctance to pay higher prices for durables could lead 
to languishing inventory and eventually soften prices. Similarly, insensitivity to 
price for nondurables means rising costs for gas and food will continue to take 
up more space in household budgets, squeezing out discretionary spending. 

Supply Chain Indexes of Consumer Inflation Pressures, subindexes by category, June 2022
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Regardless of income, more sticker shock and less unavailability in June
S U P P L Y  C H A I N  I N D E X E S  O F  C O N S U M E R  I N F L A T I O N  P R E S S U R E S

Since March, price sensitivity has increased for all income groups. The degree 
to which consumers are deciding against purchases due to higher-than-
expected prices, however, continues to be more acute for lower earners than 
for their higher-income counterparts. Trading-down behavior was also more 
pronounced for those with lower incomes, while those earning at least 
$100,000 or more annually substituted less in June than in the month prior. 

As supply constraints have eased a bit in recent months,  the gap in 
unavailability outcomes across income groups has narrowed.  Demand may 
also be playing a role here, as heightened price sensitivity could be leaving 
more inventory on the shelves for consumers still in the market to purchase 
these items. That said, while supply constraints continue to vary by community 
type, improvements in product access do seem to be universal. 

Supply Chain Indexes of Consumer Inflation Pressures, by annual household income

Source: Morning Consult Economic Intelligence
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SECTION 3

Consumer Response to Inflation
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K E Y  T A K E A W A Y S

1 Consumers increasingly traded down on or decided against home and 
apartment purchases in June amid mounting headwinds facing the 
housing market. 

2 Older generations continue to report higher levels of concern about 
inflation and were more price sensitive in June compared to Gen Zers 
and millennials. 

3 Another month of rising gas prices continued to discourage car use 
despite the onset of the summer driving season. 

Inflation
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Consumers increasingly decide against or trade down on homes and apartments amid 
rising rates

I N F L A T I O N

For all but two product and service categories, 
consumers in June grew increasingly likely to trade 
down on or opt out of purchases. The heightened 
purchasing response followed a 1.0% increase in the 
overall price level in May, bringing annual CPI 
inflation to 8.6%. Consumers’ purchasing decisions 
appear increasingly affected as they contend with 
ongoing price increases on top of an already 
elevated cost of living. 

For several categories, including homes and 
apartments, both price sensitivity and substitutability 
increased from May to June. The housing market is 
facing growing headwinds as higher mortgage rates 
on top of a recent run-up in home prices diminishes 
consumers’ attitudes on homebuying. Consumers in 
the market for homes and apartments are 
increasingly looking for cheaper options or opting to 
wait for better buying conditions. 

Source: Morning Consult Economic Intelligence

Home appliances

Electronics, computers or 
cellphones

Furniture
Clothing/apparel

Specific types of 
groceries and food

Home improvement 
supplies

Exercise & sports equipment
Paper goods such as 

paper towels
Gasoline

Restaurant meals 
and takeout

Vacations and travel

Personal care goods 
or services

Education

Health care 
services

A new car, pickup, 
van or SUV

A used car,
pickup, van or SUV

A house or apartment

-10

-8

-6

-4

-2

0

2

4

6

8

10

-20 -10 0 10 20

Less price sensitivity More price sensitivity

Le
ss

 tr
ad

in
g 

do
w

n
M

or
e 

tr
ad

in
g 

do
w

n

I II

III IV

Net changes in Substitutability Index vs. Price Sensitivity Index, May-June 2022

https://morningconsult.com/2022/07/06/demand-for-housing-and-autos-is-cooling/


Supply Chains & Inflation 20

Higher inflation concern among older adults aligns with greater price sensitivity
I N F L A T I O N

Consumers’ concern over inflation varies by age, and so too does the degree 
to which sticker shock has been discouraging purchases. Over the past year, 
older generations — Baby boomers and Gen Xers — have generally expressed 
higher levels of concern about inflation. These groups were also the 
generations with the highest price sensitivity in June. Older consumers are 
more likely to be retired or nearing retirement, and the prospect of living off a 
fixed income makes inflation worries more acute. 

Baby boomers and Gen Xers have also experienced high inflation before in 
their lifetimes and are more familiar with the hardships it can bring — whereas 
for younger consumers, ignorance is bliss in many ways. For Gen Zers and 
millennials, inflation worries have trended higher, but they remain much less 
pronounced than those of their elders. Similarly, price sensitivity was also lower 
for these generations in June than for older generations, whose lifetime 
experience includes previous periods of sustained and increasing inflation. 

Source: Morning Consult Economic Intelligence
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Summer driving season is being restrained by rising gas prices
I N F L A T I O N
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As gas prices continued to soar in June, a growing share of consumers said 
they cut back on driving, with about 9 in 10 of the 45% who did so citing fuel 
costs as the reason. Consumers’ willingness to shift behavior in response to 
rising prices is especially notable given several considerations at play in June 
that might be expected to increase driving. Memorial Day at the end of May 
typically marks the start of the summer driving season, as school terms end 
and vacations begin. Additionally, higher airline prices might be expected to 
push more Americans to drive rather than fly. Despite these factors, 
consumers are driving less. 

Share of U.S. adults who selected the following as the 
reason for driving less over the past month:

Source: Morning Consult Economic Intelligence
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Supply Chain Disruption
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K E Y  T A K E A W A Y S

1 Adults outside cities are facing more pronounced supply chain disruptions 
compared with their urban counterparts. 

2 New and used vehicle supply continues to be restricted, but housing supply 
showed signs of improvement. 

3 Delivery delays increased, but they remain muted compared with earlier this 
year amid loosening distribution capacity. 

Supply Chain Disruption
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Adults outside cities waited longer, searched harder, and traded down more often in June
S U P P L Y  C H A I N  D I S R U P T I O N

Rural adults reported higher delivery delays in June 
than their peers, as weaker supplier networks farther 
from cities appear to be slower to bounce back from 
the disruptions of recent months. Relatedly, purchase 
difficulty was also higher in rural and suburban areas 
compared with cities, a sign that deliveries of goods to 
stores may also be less recovered in areas further from 
distribution hubs. Urban-located adults, meanwhile, 
were least likely to report difficulties in finding products 
or delays with receiving them. A higher density of retail 
options likely offers these adults more accessible 
procurement channels.

Interestingly, rural adults were also the most likely to 
say they traded down to cheaper goods in June. The 
increase in trading down could be a response to limited 
supply of desired products, but it also likely reflects the 
fact that the rural demographic tends to have lower 
income on average than urban or suburban adults, 
necessitating more frugality. 

Supply Chain Indexes of Consumer Inflation Pressures in June, by community

Source: Morning Consult Economic Intelligence

-13.4

-6.2 -6.8
-1.6

1.1

10.3

2.7

11.1

14.5

Urban Suburban Rural

Purchase Difficulty Substitutability Delivery Delays

Le
ss

M
or

e



Supply Chains & Inflation 25

Auto unavailability continues to climb as housing tightness shows signs of easing
S U P P L Y  C H A I N  D I S R U P T I O N

Over the first half of 2022, homes and autos have consistently 
ranked among the most supply-constrained categories according 
to consumers. This remained the case in June. However, the 
trajectory of supply tightness appears to be heading in different 
directions for new and used vehicles compared with homes and 
apartments. For housing, availability may already be improving: 
Both unavailability and purchasing difficulty declined for housing in 
June, suggesting homes are becoming easier to come by. New and 
used vehicles, however, remain in short supply, with unavailability 
increasing for a second straight month for both new and used 
vehicles. 

Recent data from Morning Consult and others has shown signs of 
cooling demand for housing and autos, as high prices and rising 
interest rates have stoked affordability concerns and diminished 
purchasing intentions. This should eventually lead to an easing of 
the price pressures in these markets. However, prices are unlikely 
to retreat until supply constraints ease as well. For example, auto 
production remains constrained by the global chip shortage, likely 
mitigating to a degree the impact of softer demand on prices. 
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Delivery delays increased in June, but have eased overall since February
S U P P L Y  C H A I N  D I S R U P T I O N

Among adults who made online orders in June, 
a higher share reported slower delivery speeds 
compared with the prior month for most 
product categories. Unlike the other four 
Supply Chain Indexes of Consumer Inflation 
Pressures, however, Delivery Delays began 
tracking earlier in September 2020. This index 
peaked in February at 15.1  and through June 
still stood at a much lower value of 9.2. 

Easing delivery constraints reflect a 
combination of softer demand and bolstered 
distribution capacity. For example, inventories 
are increasingly being replenished as 
consumers shift spending toward services 
rather than goods. Another contributor to 
smoother deliveries is loosening trucking 
capacity: DAT’s van-load-to-truck ratio fell from 
7.33 in February to 3.88 in June of this year and 
trucker employment surpassed its pre-
pandemic peak in May. 

Net change in Delivery Delays Index scores by category, U.S. adults
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Morning Consult is a global decision intelligence company 

changing how modern leaders make smarter, faster, better 

decisions. The company pairs its proprietary high-frequency 

data with applied artificial intelligence to better inform decisions 
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Economic Intelligence collects over 15,000 daily responses on 
key global macroeconomic indicators including:

MONITOR LABOR & 
EMPLOYMENT CONDITIONS
Compare labor market conditions across 
and within countries to identify job 
seekers with appropriate skill sets.

TRACK INFLATION 
EXPECTATIONS
Track inflation expectations and their 
impact on consumer spending and 
buying habits.

UNDERSTAND HOUSING 
MARKET
Track housing supply and demand, 
including buying and renting trends and 
consumers’ ability to make payments.

§ Personal 
finances

§ Buying 
conditions

§ Business 
conditions

§ Employment 
status

§ Employment 
type

§ Labor market
sizing

§ Future price 
increases

§ GDP 
expectations

§ Pricing effect
§ Supply 

expectations
§ Demand 

expectations
§ Ability to pay
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Supply Chain and Inflation Survey
M E T H O D O L O G Y

Morning Consult’s Supply Chain and Inflation Survey measures the impact of 
shortages and rising prices on consumers and  their purchasing habits. Each 
month, respondents are asked questions about which products they are 
having difficulty procuring, how long they are waiting for deliveries, and how. 
they are responding to supply disruptions and price increases  for various 
goods and services.

The survey is fielded monthly (except in December 2021) among a 
representative sample of 2,200 adults in the United States, with a subset of 
supply chain questions included on our monthly Geopolitical Risk Survey. U.S. 
supply chain data is collected in the first half of each month, with topline 
findings reported in Morning Consult’s monthly Supply Chain and Inflation 
Report. For more details on the survey, see Interpreting Morning Consult’s 
Supply Chain Indexes of Consumer Inflation Pressures.

• Began fielding: September 2021

• Frequency: Monthly

• Fielding period: Midmonth

• Sample size: 2,200 adults

• Geographic coverage: United States, with a subset of supply chain 

questions included in the monthly Geopolitical Risk Survey

https://morningconsult.com/2022/06/14/morning-consult-supply-chain-indexes-guide/
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Supply Chain Index of Consumer Inflation Pressures: Framework
M E T H O D O L O G Y

Morning Consult’s Supply Chain 
Indexes of Consumer Inflation 
Pressures aim to measure the degree 
to which U.S. consumers are impacted 
by supply chain disruptions and their 
resulting price effects by evaluating 
how consumers adapt their purchasing 
behaviors over time.

We ask U.S. adults a series of related 
questions (shown to the left) that are 
designed to gauge both the availability 
and the prices of various goods and 
services relative to their expectations. 
This information is then summarized 
into five indexes capturing different 
aspects of purchasing behavior and 
compared over time.  

OUR FRA MEWORK

Price was higher than 
expected

Price was close to or 
less than expected

Purchased lower-
priced alternative

Product was 
unavailable

Price was too high

Other reason

Purchased

Did not 
purchase

Product/ 
service

Considered 
purchase

Did not 
consider 
purchase
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Supply Chain Index of Consumer Inflation Pressures: Subcomponents
M E T H O D O L O G Y

The Five Supply Chain Indexes of Consumer Inflation Pressures

UNAVAILABILITY
Did not purchase because product/service was 
unavailable minus
Purchased for price close to or less than expected

PRICE SENSITIVITY
Did not purchase because price was too high
minus
Purchased for higher-than-expected price

SUBSTITUTABILITY
Purchased lower-priced alternative
minus
Did not purchase

PURCHASING DIFFICULTY
Reported difficulty finding certain items
minus
Did not report difficulty finding certain items

DELIVERY DELAYS
Deliveries were slower than last month
minus
Deliveries were faster than last month

We measure the degree to which 
consumers were unable to complete a 
desired purchase due to limited supply 
(Unavailability) or price (Price 
Sensitivity). Or, for purchases that 
were completed, those that resulted in 
trading down to a cheaper priced 
alternative (Substitutability), required 
greater effort to find and secure an 
item (Purchasing Difficulty) or were 
slow to arrive  (Delivery Delays). 

All five indexes are “scored,” with 
balanced shares of positive and 
negatives responses captured by a 
score of zero. Positive/negative values 
of each index then denote more/less 
of a purchasing behavior.  Further 
details can be found in the 
Methodology section. 
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Supply chain index of consumer inflation pressures: subindex calculation
M E T H O D O L O G Y

Example: Price Sensitivity score 
for the clothing/apparel category

Price Sensitivity subindex = average of 
Price Sensitivity score for all categories, 
weighted by share of total spending from 
the Consumer Price Index

Have you purchased or considered 
purchasing the following item 

(clothing/apparel) in the past month?

Yes, purchased (46%)

Yes, considered purchasing but 
did not purchase (17%)

No, did not consider
purchasing (37%)

What was your primary reason for deciding not to purchase the item?

I did not purchase the item because it was out of stock or 
unavailable (28%)

I did not purchase the item for some other reason (36%)

I did not purchase the item because the price was too high (36%)

Price Sensitivity score for 
clothing/apparel (13%) =

I purchased the item for a price 
that was higher than expected 

(23%)

I did not purchase the item 
because the price was too high 

(36%) 

minus

of the 17%

Which of the following best describes your purchasing experience? 

I purchased the item for a price that was higher than expected (23%)

I purchased a similar but less expensive alternative (10%)

I purchased the item for a price close to or less than what 
I had expected (42%)

Other (25%)of the 46%
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Survey categories covered along with their weights in the indexes 
M E T H O D O L O G Y

Survey category Unavailability Price Sensitivity Substitutability Purchasing 
Difficulty Delivery Delays

Home appliances 0.3% 0.3% 0.3% 0.5% 1.7%

Electronics, computers or cellphones 1.4% 1.4% 1.4% 2.0% 7.3%

Furniture/home furnishings 1.3% 1.3% 1.3% 1.8% 6.6%

Clothing/apparel 3.2% 3.2% 3.2% 4.5% 16.8%

Specific types of groceries and food 10.8% 10.8% 10.8% 15.0% 55.8%

Supplies for home repairs, improvements 
or renovations 1.2% 1.2% 1.2% 1.7% 6.4%

Exercise & sports equipment 0.7% 0.7% 0.7% 1.0% 3.9%

Paper goods, such as paper towels or toilet paper 0.3% 0.3% 0.3% 0.4% 1.4%

A new car, pickup, van or sport utility vehicle 5.4% 5.4% 5.4% 7.5% --

A used car, pickup, van or sport utility vehicle 5.5% 5.5% 5.5% 7.6% --

A house or apartment 41.8% 41.8% 41.8% 58.0% --

Gasoline 4.9% 4.9% 4.9% -- --

Restaurant meals and takeout 6.9% 6.9% 6.9% -- --

Vacations and travel 2.0% 2.0% 2.0% -- --

Personal care items and services 1.6% 1.6% 1.6% -- --

Education or tuition 3.4% 3.4% 3.4% -- --

Health care services 9.2% 9.2% 9.2% -- --

Weights derived from CPI relative spending importance, rebased so that the total for each index equals 100%.
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Geopolitical Risk Survey
M E T H O D O L O G Y

Morning Consult’s Geopolitical Risk Survey measures major geopolitical and 
economic trends across the world’s largest markets, providing insights into hot-
button issues and early signals for policymakers in the public sector and 
decision-makers at multinational companies. It asks questions about inflation 
and purchasing behavior, price expectations, financial resilience, housing, ESG, 
business climate, national security, and trust in political figures and institutions, 
both within and outside of the respondent’s home country.

The survey is conducted monthly among representative samples of 1,000 
adults in each of 17 countries, including the United States. The survey was first 
run in January 2021. Data is collected in the last week of each month.

• Began fielding: January 2021

• Frequency: Monthly

• Fielding period: Wednesday-Sunday in the last week of the month

• Sample size: 1,000 adults per country

• Geographic coverage: 17 countries
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Geopolitical Risk Survey sample sizes and start dates
M E T H O D O L O G Y
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Country Began fielding Approx. average 
daily sample size

Brazil Jan ’21 1,000

Canada Jan ’21 1,000

Mexico Jan ’21 1,000

United States Jan ’21 1,000

France Jan ’21 1,000

Germany Jan ’21 1,000

Italy Jan ’21 1,000

Russia Jan ’21 1,000

Spain Jan ’21 1,000

United Kingdom Jan ’21 1,000

Country Began fielding Approx. average 
daily sample size

South Africa Mar ’22 1,000

Turkey Mar ’22 1,000

Australia Jan ’21 1,000

China Jan ’21 1,000

India Jan ’21 1,000

Japan Jan ’21 1,000

South Korea Jan ’21 1,000
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