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F O R E S I G H T  I N TO  A N
U N P R E C E D E N T E D  E C O N O M Y

4 Reasons You Need To 
Think Like An Economist
M AY  2 0 2 2
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As recession anxiety rises in an economy 
that’s not been seen before, it’s more 
important than ever to understand what 
is impacting the market now and in 
the future.

Understand Consumer 
Spending Habits1

You may not be an economist but understanding key economic indicators is 
how you win in turbulent markets. Consumers’ changing financial and economic 
circumstances can have a swift and sizable effect on your business. All the more 
reason to understand everything that is affecting the economy and the way your 
market is thinking about their finances.

To navigate a recessionary environment, your team needs up-to-the-minute 
economic intel on all the audiences you care about. You need to be empowered 
with comprehensive economic information. Most other economic indicators offer 
limited value due to backward-looking data, outdated data collection methods, 
infrequent sampling and an overemphasis on macro trends — instead of the 
demographic-level trends that matter most to your business. You will want to 
understand which customer bases are most impacted by the global economic 
climate as well as identify key audience opportunities during this 
ever-fluctuating environment. 
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Track Supply Chain and 
Inflation Expectations2

Morning Consult’s Economic Intelligence tracks consumer spending daily at the 
category level to give our clients insight into how consumer spending habits are 
evolving in any economic environment. With our large sample sizes and robust 
demographic collection, you can analyze indicators at either the national or global 
level and by other granular population segments allowing you the opportunity 
to find your best target audience. But you also don’t have to be an economist to 
figure out the latest trends affecting your market. You’ll find the latest insights and 
trends in easily digestible reports served up by our team of economists. 

What impacts have supply chain 
disruptions had on consumers?
Know consumers’ thresholds for substitutability versus price sensitivity. 

With our recession intel, track consumer inflation expectations and their impact 
on consumer spending and buying habits. Understanding share of wallet and how 
your target customers expect their income, housing situation and general financial 
well-being to change over time can allow businesses to see over the horizon and 
plan for both bull and bear markets. With Morning Consult’s Economic Intelligence, 
you can see these trends in real-time. 
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Monitor Labor and 
Employment Conditions

Understand Evolving 
Consumer Sentiment
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Our analyst reports allow you to compare labor market conditions across and 
within countries to identify job seekers with appropriate skill sets. What could you 
do if you knew the percentage of part-time workers who want full-time work and 
what their ideal wages are? 

Economic Intelligence helps you tap into trends and opportunities with labor 
metrics at the granularity and speed necessary to make agile business decisions 
on hiring — from labor market opportunities to ideal wages per market.

With our analysis, your team can segment consumers by factors beyond 
demographics; design marketing or messaging campaigns by economic well-
being and outlook; and avoid missteps by keeping a pulse on your customers’ 
financial anxiety in this turbulent market.

Morning Consult conducts more than 30,000 daily interviews around the world 
to help clients monitor the economic environment, quickly determine how it is 
impacting their consumers and develop strategies to maintain market share in 
the best and worst financial conditions. Clients receive access to high-frequency 
economic data, analysis on key economic indicators and recession signals from 
our industry-leading experts and exclusive access to insights from our team 
of economists.
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Don’t react to what 
is happening in the 
market. Lead with 
confidence and take 
market share.

S E E  T H E  DATA  I N  AC T I O N 

https://info.morningconsult.com/request-a-demo?utm_source=nurture&utm_medium=email_nurture&utm_campaign=recession_offer_mini_nurture&utm_content=22Q3_listicle_1

